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SUMMARY

TED is a nonprofit They are conferences TEDxBauchi is the largest

organization and organized, designed, and TEDX experience in

conference that invites hosted by local community Northern Nigeria licensed

speakers to share profound members who want to by TED and has been

“ideas worth spreading”. enjoy a TED-like experience. organized in Bauchi since
2022.
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TEDX Bauchi

TEDxBAUCHI revolved around the theme
"Changing the Narrative," with the goal of
empowering the Bauchi community and its
residents to navigate contemporary challenges
while preparing them for global opportunities. By
bringing together a diverse array of speakers,
experts, and thought leaders, the event aimed to
shed light on the pressing issues facing the
community.

Through insightful talks and discussions,
participants gained a deeper understanding of
local challenges and were inspired to proactively
contribute to positive change. The event's focus
on shifting perceptions and embracing
innovation underscores the importance of
harnessing collective efforts to foster growth,
resilience, and readiness for the opportunities
that lie ahead in a globalised world.
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SPEAKERS
EUGENIA ABU | SAID TAFIDA
AYUBA KATAGUM | AHMED ISAH
JAMILA IDRIS | AISHA ALI GOMBE
KING BAWA
HAMMED KAYODE ALABI

TEDxBauchi theme 2023:
Changing the
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VENUE AND DATE AUDIENCE
The Event Center, Murtala 1000+ Attendees
Muhammed way, Bauchi,

Bauchi State.
19 :08:2023




EVENT
' ACHIEVEMENTS

Over 1000 participants were sensitised through the event's theme,
"Changing the Narrative."

A successful shift in mindset was achieved, emphasising the
importance of local adaptation and global preparedness.

Diverse voices and perspectives converged, shedding light on
pressing community challenges.

Conversations sparked during the event inspired proactive
actions for positive change.

Achievement of community engagement and awareness
signifies a significant milestone.

The event's impact fosters empowerment and renewed purpose
within the Bauchi community.
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EVENT SOCIAL
INTERACTION AND

ENGAGEMENT

#TEDxBauchi #TEDxBauchi2023 #ChangingTheNarrative

n ww.facebook/tedxbauchi.com



https://www.instagram.com/tedxbauchi
https://www.facebook/tedxbauchi.com
https://www.twwiter/tedxbauchi.com

Social Media Presence and Impression

21.6%

WhatsApp

19.9%
33% Instagram
Facebook

SOCIAL MEDIA PRESENCE

INSTAGRAM » o .

Followers Growth Average Impression Average Like
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Community Members
A
P oo WHATSAPP
o Cl
FACEBOOK »
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IMPACT
ANALYSIS

After the event we put out a survey to the attendees to collect data about their
experience at this year TEDxBauchi conference, the data are represented below:

2.6% 9.9% 2.6%
20.5% \ 0.7% iy oot e
Good \ /

36.8% 39.5%

Mostly Effective
63.6% 53.3% 55.9%
Excellent Completely Highly

Effective
CONFERENCE CONTENT AND EFFECTIVENESS
OVERALL SPEAKERS OF SPEAKERS
EXPERIENCE EXPECTATIONS CONVEYING

RATING RATING THEIR IDEAS
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5.9%
Neutral
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37.5%

Good

55.9%

Excellent

ORGANIZATION
OF EVENTS
LOGISTICS

7.2%
Somewhat
Engaged 0.7%

Not
/ Engaged

50.7%

Engaged 41.4%
Highly
Engaged

DURING EVENT

ENGAGEMENT

WITH FELLOW
ATTENDEES
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IMPACT
ANALYSIS o

After the event we put out a survey to the attendees to collect data about their
experience at this year TEDxBauchi conference, the data are represented below:

4.6%
Moderately 3.3% 19.7%
tightty 1.3% 1.3% 1.3% 1.3%
\ Not at All Neutral Not
/ Relevant

79% 98.7%

Very Relevant

Likely
EXPERIENCED NOTABLE RECOMMENDING RELEVANCE AND MEETING EVENT
ENHANCEMENT NETWORKING FUTURE EVENTS ENGAGEMENT EXPECTATIONS
THROUGH THE EXPERIENCE TO OTHERS OF THEME AND BY THE

DIVERSITY OF DURING EVENT TOPICS COVEVRED ORGANIZING TEAM
COVERED TOPICS DURING THE EVENT

AND PERSPECTIVES
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THE
TEAM &

VOLUNTEERS

20+ 1000+

VOLUNTEERS VOLUNTEERING HOURS
4.5% 8.3%

Masters Organizing
4.5% I 4.5% Memebers
Production / SSCE

13.8% _— 4.5%
ND Others 25%

Committee
Leads

L o2

. Sponsorship
Planning
13.6%
PRand

Marketing

40.9%

20 - 25 Years

18.2%

30+ Years
18.2%

22.7% \Graphic

Speaker Design and

66.7%

Volunteers

72.7%
BSc/HND

40.9%

26 - 30 Years

Review Website

Volunteer Committee Gender Age Educational Team
Distribution Balance Brackets Qualifications Distribution



SPONSORS AND PARTNERS
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Arrival, Registration, and Breakfast
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Red Carpet
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Bauchi of My Dreams
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Speakers
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Performing Artiste
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Attendees
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After Event
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THANK YOU

Talks available online via

youtube.com/@TEDX

EDxBauchi.co
&
.youtube.com/@TEDxBauch

©TEDxBauchi
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https://www.ted.com/
https://www.youtube.com/@TEDx
https://tedxbauchi.com/
https://www.youtube.com/@TEDxBauchi

